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The diversity and dynamism of
Media and Cultural Studies
We know, from talking to you over the years, that there is no one way of teaching and researching media
and cultural studies and it is a constant challenge to keep pace with the latest trends, technologies
and debates. This is a discipline that has expanded and reconfigured in ways we could not have
predicted even a decade ago, with niche topics now becoming mainstream and classic theories now
becoming extinct.
Trying to match the diversity and dynamism of the field, we are constantly seeking ways to stay current
and produce beautiful books with a critical edge and innovative resources that support your research
and teaching and help you shape the future of media and cultural studies.
And so, we are delighted to announce new editions of our bestsellers as well as brand new titles in
exciting areas: David Hesmondhalgh, Cultural Industries, Fourth Fdition (p. 8), Liu et al., Introducing
Intercultural Communication, Third Edition (p. 13), Larissa Hjorth and Sam Hinton, Understanding
Social Media, Second Edition (p. 5) and Gavan Titley, Racism and Media (p. 4).
If you’re interested in writing or editing a project with us, we’d love to hear from you. In the meantime,
we hope you enjoy reading our books this year. This catalogue includes only our most recent and
bestselling titles, so if you can’t find what you’re looking for here, visit sagepublishing.com where you
can find full details of all of our books, journals and digital products.
The SAGE Media, Communication & Cultural Studies Team

Contact us
Michael Ainsley - Commissioning Editor
michael.ainsley@sagepub.co.uk

Lucia Sweet - Senior Marketing Manager
lucia.sweet@sagepub.co.uk

@sagemedia_comm

Inspection Copies
SAGE’s inspection copy service allows lecturers to thoroughly
review our textbooks before deciding whether to adopt them for
use on courses. Request and manage your copies quickly and
easily at sagepub.co.uk/inspectioncopy

Extra Teaching & Study Tools
Many of our textbooks are supported by online resources to
assist lecturers with planning and delivering engaging seminars
and lectures, and to help students to explore topics further and
check their progress.
Wherever you see the companion website or SAGE edge icons,
you can access further resources.

SAGE eBooks
The majority of our books are now available as eBooks.
Visit sagepub.co.uk/ebooks for more information.
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Media Studies

UNDERSTANDING THE MEDIA
Third Edition
Eoin Devereux University of Limerick
Students are encouraged to become critical thinkers by gaining a rich
understanding of how the media play a role in society in two key ways;
giving pleasures and creating power relationships.
2013 • 352 pages
Cloth (9781446248799) • £91.00
Paper (9781446248805) • £27.99

INTRODUCING MEDIA PRACTICE
The Essential Guide
Matthew Kerry Nottingham Trent University; University of
Derby and Georgia Stone Nottingham Trent University
Taking readers from media students to media professionals, Introducing
Media Practice brings together the 'why' and the 'how to' of media studies.
It explains how adding theory to practice improves students' media projects,
and shows them how to develop the kind of project skills they need for a
career in the creative and media industries.
February 2018 • 224 pages
Cloth (9781473906525) • £85.00
Paper (9781473906518) • £26.99

MASS COMMUNICATION
Living in a Media World
Seventh Edition
International Student Edition
Ralph E. Hanson University of Nebraska at Kearney
Packed with contemporary examples and compelling stories that illustrate
the latest developments in the field, this seventh edition provides the media
literacy principles and critical thinking skills that students need to become
self-aware media consumers.
January 2019 • 528 pages
Paper & Interactive eBook (9781544364414) • £87.00
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Media & Society

MEDIA, CULTURE AND SOCIETY
An Introduction
Second Edition
Paul Hodkinson University of Surrey
Combining a critical survey of the field with a finely judged assessment of
cutting-edge developments, this second edition cements its reputation as
the must-have text for any undergraduate student studying media, culture
and society.
2016 • 344 pages
Cloth (9781473902350) • £89.00
Paper (9781473902367) • £28.99

RACISM AND MEDIA
Gavan Titley National University of Ireland Maynooth
Examining the role of the media in the generation, circulation and
contestation of racist ideas, this text provides the theoretical and analytical
tools needed to understand how new media has altered our understanding
of racism.
June 2019 • 224 pages
Cloth (9781446298534) • £75.00
Paper (9781446298541) • £26.99

PRIVACY AND THE MEDIA
Andrew McStay Bangor University
Providing a comprehensive overview of both the theory and reality of privacy
and the media in the 21st Century, this text is not a polemic on privacy as
‘good’ or ‘bad’, but a call to assess the detail and the potential implications
of contemporary media technologies and practices.
2017 • 224 pages
Cloth (9781473924925) • £75.00
Paper (9781473924932) • £24.99
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New, Digital & Social Media

UNDERSTANDING SOCIAL MEDIA
Second Edition
Larissa Hjorth RMIT University and Sam Hinton University of Canberra
Exploring questions of both exploitation and empowerment, Understanding Social Media provides
a critical conceptual toolbox for navigating the evolution and practices of social media.
Taking an interdisciplinary and intercultural approach, it explores the key themes and concepts,
going beyond specific platforms to show students how to place social media more critically within
the changing media landscape.
Updated throughout, the second edition of this bestselling text includes new and expanded
discussions of:
• Qualitative and quantitative approaches to researching social media
• Datafication and algorithmic cultures
• Surveillance, privacy and intimacy
• The rise of apps and platforms, and how they shape our experiences
• Sharing economies and social media publics
• The increasing importance of visual economies
• AR, VR and social media play
• Death and digital legacy
CONTENTS
Introduction / Approaches to Social Media / Histories of Social Media / Datafication and Algorithmic Cultures / Mobile Applification
/ Geolocation and Social Media / Social Media Visualities / Mobile Media Art: The Art of the Social / Museums and New Visualities /
Paralinguistics / Social Media Mixed Reality / Social Media and Death / Conclusion

September 2019 • 232 pages
Cloth (9781526425959) • £75.00
Paper (9781526425966) • £26.99

THE SAGE HANDBOOK OF SOCIAL MEDIA
Jean Burgess Queensland University of Technology,
Alice Marwick University of North Carolina at Chapel
Hill and Thomas Poell University of Amsterdam
Now available in paperback, this highly international handbook addresses
the most significant research themes, methodological approaches and
debates about social media. Leading scholars provide a range of disciplinary
perspectives.
2017 • 662 pages
Cloth (9781412962292) • £120.00
Paper (9781526486875) • £49.99
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New, Digital & Social Media

SOCIAL MEDIA
A Critical Introduction
Second Edition
Christian Fuchs University of Westminster
This introduction equips students with the critical thinking they need to
understand the complexities and contradictions of social media and make
informed judgements. The second edition explores social media in China
and the sharing economy of Uber and Airbnb.
2017 • 400 pages
Cloth (9781473966826) • £85.00
Paper (9781473966833) • £27.99

THEORIZING DIGITAL CULTURES
Grant D. Bollmer
The rapid development of digital technologies continues to have far reaching
effects on our daily lives. This book explains how digital media—in providing
the material and infrastructure for a host of practices and interactions—affect
identities, bodies, social relations, artistic practices and the environment.
September 2018 • 264 pages
Cloth (9781473966925) • £85.00
Paper (9781473966932) • £26.99

UNDERSTANDING NEW MEDIA
Second Edition
Eugenia Siapera Dublin City University
Critical, broad and extensively researched, this text remains the essential
guide to the new media world. The second edition features expanded
coverage of key topics, including digital participation, extreme pornography
and online radicalization, along with engaging case studies on topics such
as selfies, trolling and gaming addiction.
2017 • 336 pages
Cloth (9781446297094) • £85.00
Paper (9781446297100) • £27.99
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New, Digital & Social Media

DIGITAL MEDIA AND SOCIETY
Simon Lindgren Professor of Sociology at Umeå University
Offering a comprehensive new analysis of the contemporary media
landscape, this text analyses how digital media impacts society and looks
at the central theories, hot topics and key research methods in the field.
2017 • 328 pages
Cloth (9781473925007) • £79.00
Paper (9781473925014) • £27.99

EMOTIONAL AI
The Rise of Empathic Media
Andrew McStay Bangor University
What happens when media technologies are able to interpret our feelings,
emotions, moods, and intentions? In this cutting edge new book, Andrew
McStay looks at the exploitation and development of emotional content in
social media, smart-glasses, gaming platforms, voice input and smart TV.
May 2018 • 248 pages
Cloth (9781473971103) • £75.00
Paper (9781473971110) • £26.99

THE SAGE HANDBOOK OF WEB HISTORY
Edited by Niels Brügger Aarhus University and
Ian Milligan University of Waterloo
Bringing together all the existing knowledge of the field, with an
interdisciplinary focus and an international scope, this incomparable
resource emphasizes two main different forms of study: the use of the web
as an historical resource, and the web as an object of study in its own right.
December 2018 • 672 pages
Cloth (9781473980051) • £120.00
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Creative Industries

THE CULTURAL INDUSTRIES
Fourth Edition
David Hesmondhalgh
University of Leeds
‘The publication of the 4th edition reminds
us just how important this book has been
over the last decade and a half.’
- Justin O’Connor,
Monash University
An undisputed classic, the fourth edition
of this bestselling media studies text
offers an unparalleled analysis of the
cultural industries.
Bringing together a huge range of
research, theory and key concepts,
David Hesmondhalgh provides an
accessible yet critical exploration of
cultural production and consumption in
the global media landscape. This new
edition:
• Analyses the influence of IT and tech
companies like Google, Apple, Amazon and
Facebook on the cultural industries
• Discusses the impact of digital technologies on industries such as music, TV, newspapers, books
and digital games
• Explores the effects of digitalisation on culture, discussing critical issues like participation, power,
commercialism, surveillance and labour
• Examines the changing conceptions of audiences and the increasing influence of market research,
audience tracking and advertising
As one of the most read, most studied and most cited books in the field, this text is an essential
resource for students and researchers of media and communication studies, the cultural and creative
industries, cultural studies and the sociology of the media.
CONTENTS
PART I: INTRODUCING THE CULTURAL INDUSTRIES / Change and Continuity, Power and Creativity / The Cultural Industries
Approach: Distinctive Features of Culture-Producing Businesses / PART II: ANALYTICAL FRAMEWORKS / Theories of Culture,
Theories of Cultural Production / Cultural Industries in the Twentieth Century: The Key Features / Why the Cultural Industries
Began to Change in the 1980s / PART III: POLICY CHANGE / Policy Change in Media and Telecommunications: Marketisation and
Copyright / Cultural Policy: Creative Cities, Creative Industries, Creative Economies / PART IV: CHANGE AND CONTINUITY IN THE
CULTURAL INDUSTRIES, 1990-2017 / Ownership (1): Concentration, Conglomeration and Corporate Power, 1980-2010 / Ownership
(2): Concentration, Conglomeration and Corporate Power, 2010 Onwards / How the Claims of Digital Optimists were Contradicted
by the Rise of Digital Culture / The Effects of Digital Networks on Individual Industries / Creativity / Commerce and Organisation /
Working Conditions and Inequalities in the Cultural Industries / Internationalisation: Neither Globalisation nor Cultural Imperialism /
Texts: Diversity, Quality and Social Justice / Conclusions: A New Era in Cultural Production / Glossary

December 2018 • 568 pages
Cloth (9781526424099) • £100.00
Paper (9781526424105) • £34.99
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Creative Industries

INTRODUCING THE CREATIVE INDUSTRIES
From Theory to Practice
Rosamund Davies and Gauti Sigthorsson
both at University of Greenwich
'Includes the view of the creative industries from the perspective of working
in them, then the definitions of what products and producers are involved,
and ends with the broader picture of the creative economy and predictions
for future trends... an all-round guide to the vast domain that is loosely titled
"the creative industries".'
- Angela Birchall, Salford University
2013 • 280 pages
Cloth (9781849205726) • £79.00
Paper (9781849205733) • £26.99

STRATEGIC MANAGEMENT IN THE MEDIA
Theory to Practice
Second Edition
Lucy Küng Reuters Institute for the Study of
Journalism, University of Oxford
The second edition of Lucy Küng's popular guide to change and decisionmaking in the media industries is full of detailed contemporary case studies
on BuzzFeed, the Guardian, Netflix, the New York Times, the BBC and more.
2016 • 256 pages
Cloth (9781473929494) • £89.00
Paper (9781473929500) • £30.99

POPULAR MUSIC, DIGITAL TECHNOLOGY
AND SOCIETY
Nick Prior University of Edinburgh
Taking a distinctive, multi-theoretical look at popular music’s place in
contemporary society, this book is both an original inquiry and an
assessment of the state of popular music – its protagonists, audiences
and practices.
March 2018 • 224 pages
Cloth (9781848600447) • £75.00
Paper (9781848600454) • £26.99
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Cultural Studies

CULTURAL STUDIES
Theory and Practice
Fifth Edition
Chris Barker University of Wollongong and Emma A. Jane
University of New South Wales
'It is a pleasure to welcome a new edition of Cultural Studies, the most
comprehensive, dispassionate and insightful treatment of this turbulent field.
With Emma Jane’s additions, new topics are opened up with a sure-footed
adventurousness that is both scholarly and thought-provoking, adding a
distinctive update to a reliable resource.'
- John Hartley, Curtin University Australia, Cardiff University Wales,
author of A Short History of Cultural Studies (SAGE)
2016 • 760 pages
Cloth (9781473919440) • £105.00
Paper (9781473919457) • £36.99

REPRESENTATION
Cultural Representations and Signifying Practices
Second Edition
Edited by Stuart Hall, Jessica Evans The Open
University and Sean Nixon University of Essex
'This is simply a magnificent collection of chapters, laced together under
the guiding light of Stuart Hall's outstanding scholarship.'
- Angela McRobbie, Goldsmiths
One of the most popular and influential books ever written in media and
cultural studies, this seminal text remains an indispensible and inspirational
resource for students and teachers alike.
CULTURE, MEDIA AND IDENTITIES SERIES
2013 • 440 pages
Cloth (9781849205474) • £98.00
Paper (9781849205634) • £32.99

Getting in touch

k/
Go to sagepub.co.u
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E
for your local SAG
representative.
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Journalism

UNDERSTANDING JOURNALISM
Third Edition
Lynette Sheridan Burns University of Western
Sydney and Benjamin J Matthews
With a new chapter on visual storytelling and expanded coverage of digital
and social media platforms, the third edition of this bestselling text explains
the principles and techniques required to become a successful – and
valued – journalist.
September 2018 • 288 pages
Cloth (9781526428097) • £85.00
Paper (9781526428103) • £29.99

JOURNALISM
Principles and Practice
Third Edition
Tony Harcup University of Sheffield
'A holistic assessment of what journalism is all about, with plenty of
enterprising interpretations of our trade... This book will, I hope, lead our
successors both to question and rebel more than we have.'
- Jon Snow, Channel 4 News
This new edition is fully updated to cover the new essentials: social media,
the impact of Twitter, and the need for an ethical approach. With each print
copy of the third edition, students receive 12 months FREE access to the
interactive eBook edition offering on-the-go access to a wealth of digital
resources including video tutorials from the author himself!
2015 • 288 pages
Cloth (9781446274088) • £98.00
Paper & Interactive eBook (9781473930339) • £30.99

View all our Media,
Communication &
es
Cultural Studies titl
online at sagepub.
co.uk/communication
media-studies
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Political Communication

MEDIA SOLIDARITIES
Emotions, Power and Justice in the Digital Age
Kaarina Nikunen University of Tampere
Combining social and political theory, Media Solidarities explores social
change, social justice and how the media shapes our understanding of
ourselves. Using relevant and rich examples, this text investigates emerging
forms of media solidarities in the digital era.
December 2018 • 208 pages
Cloth (9781473994096) • £75.00
Paper (9781473994102) • £26.99

THE POLITICS OF FEAR
What Right-Wing Populist Discourses Mean
Ruth Wodak University of Lancaster
Winner of the Austrian Book Prize for the 2016 German translation, in the
category of Humanities and Social Sciences.
Ruth Wodak traces the trajectories of right-wing political parties from the
margins of the political landscape to its centre, to understand and explain
how they are transforming from fringe voices to persuasive political actors
who set the agenda and frame media debates.
2015 • 256 pages
Cloth (9781446246993) • £74.00
Paper (9781446247006) • £23.99

THE SAGE HANDBOOK OF MEDIA
AND MIGRATION
Edited by Kevin Smets Vrije Universiteit Brussel, Koen Leurs
Utrecht University, Myria Georgiou London School of Economics
and Political Science, Saskia Witteborn The Chinese University of
Hong Kong and Radhika Gajjala Bowling Green State University
This handbook offers a comprehensive overview of media and migration,
exploring key interdisciplinary concepts and methodologies and how these
are challenged by new realities. In doing so, it explores the links between
contemporary migration patterns and uses of mediated processes.
October 2019 • 624 pages
Cloth (9781526447210) • £120.00
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Intercultural Communication

INTRODUCING INTERCULTURAL
COMMUNICATION
Global Cultures and Contexts
Third Edition
Shuang Liu University of Queensland,
Zala Volcic Monash University and
Cindy Gallois University of Queensland
‘A truly innovative contribution to teaching
and learning in the area of intercultural
communication learning.’
- Bernadette Watson, The Hong
Kong Polytechnic University
Taking a truly global perspective, this
textbook presents concepts, theories
and applications from the field of
intercultural communication in a lively
and easy-to-follow style. Covering all
the essential topics, from immigration to
intercultural conflict to the impact of mass
media and technology, this cutting edge new
edition features:
• A student-friendly structure with enhanced signposting to guide students through the book
• Expanded coverage of ethics, digital communication and social media
• A brand new set of international case studies to tie theory to real-world practices, including the
European refugee crisis, Chinese food culture and Barbie dolls and beauty
• A suite of student-friendly learning features, including ‘Do it!’ activity boxes, chapter summaries
and applications of key theories in ‘Theory Corner’
• Links to further reading and SAGE Video to help understanding
• A host of online resources to reinforce students' learning, including multiple choice quizzes,
discussion questions and exercises
Introducing Intercultural Communication is the ideal guide to becoming a critical consumer of
information and an effective global citizen. It should be required reading for students in media and
communications, business and management, linguistics and beyond.
CONTENTS
Challenges of Living in a Global Community / Culture and People / Communication and Culture / Perception and Categorization /
Value Orientations and Behaviour / Identities and Subgroups / Verbal Communication and Culture / Nonverbal Communication and
Culture / Immigration and Acculturation / Intercultural and Intergroup Relations / Intercultural and International Conflicts / Mass
Media and Cultural Change / Effective Intercultural Communication in a Global Society

December 2018 • 408 pages
Cloth (9781526431691) • £110.00
Paper (9781526431707) • £34.99
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Public Relations & Advertising

UNDERSTANDING PUBLIC RELATIONS
Theory, Culture and Society
Lee Edwards London School of Economics
This text introduces a socio-cultural approach to public relations as a way of
analysing its growing importance in social, cultural and political contexts and
brings theory to life with a range of case studies, including YouTube vlogging,
the global fair trade movement and the 2016 EU referendum in the UK.
April 2018 • 288 pages
Cloth (9781473913097) • £75.00
Paper (9781473913103) • £27.99

ONGOING CRISIS COMMUNICATION
Planning, Managing, and Responding
Fifth Edition
International Student Edition
William Timothy Coombs Texas A&M University, College Station
Providing an integrated approach to crisis communication and covering the
entire crisis management process in three stages - pre-crisis, crisis and
post-crisis – the fifth edition includes new coverage of social media, social
networking sites and terrorist threats.
March 2019 • 256 pages
Paper (9781544328690) • £66.00

ADVERTISING CREATIVE
Strategy, Copy, and Design
Fifth Edition
International Student Edition
Tom Altstiel TBA Marketing Group LLC; Marquette University,
Jean Grow Marquette University and Marcel Jennings
Virginia Commonwealth University
Focusing on the key principles and practical information of advertising that
students and working professionals can use, the new edition continues to
weave discussion about digital messaging through every chapter.
March 2019 • 488 pages
Paper (9781544370361) • £79.00
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Study Skills / Research Methods

CRITICAL THINKING
Your Guide to Effective Argument, Successful Analysis and
Independent Study
Tom Chatfield
Your secret weapon to teaching critical thinking! This engaging toolkit walks
students through what critical thinking is: how good arguments work, what
'evidence' is, and what thinking and writing skills they need to demonstrate
in their essays and coursework - and beyond.
2017 • 328 pages
Cloth (9781473947139) • £60.00
Paper (9781473947146) • £16.99

EXPLORING MEDIA RESEARCH
Theories, Practice, and Purpose
Andy Ruddock Monash University
An eye-opening exploration of what it means to understand and do media
research today, this book provides a pragmatic approach to making sense
of how media are involved in politics, by bringing research to life with vivid
media case studies.
2017 • 320 pages
Cloth (9781473902534) • £85.00
Paper (9781473902541) • £27.99

Connect with us...
Follow us for the latest info and free content from
our books and journals, news on our authors
and editors and conferences we're attending,
and general items of interest.

@SAGEmedia_comm
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Research Methods

MAKING SENSE OF DATA IN THE MEDIA
A Guide for Social Scientists
Andrew Bell, Todd Hartman, Aneta Piekut, Alasdair Rae
and Mark Taylor all at The University of Sheffield
Tying statistical concepts to real life examples, this text guides the reader through how to critically
assess the presentation of data in the media, to identify what is significant and to sort verifiable
conclusions from misleading claims.
October 2019 • 244 pages
Cloth (9781526447197) • £75.00
Paper (9781526447203) • £24.99

MEDIA ANALYSIS TECHNIQUES
Sixth Edition
Arthur Asa Berger San Francisco State University
Providing a user-friendly, hands-on guide, the sixth edition of this text
explores techniques of media interpretation, linking popular culture to theory
in order to demystify key concepts.
April 2018 • 368 pages
Paper (9781506366210) • £62.00

MEDIA AND COMMUNICATION
RESEARCH METHODS
An Introduction to Qualitative and Quantitative Approaches
Fifth Edition
International Student Edition
Arthur Asa Berger San Francisco State University
This step-by-step introduction to conducting media and communication
research offers practical insights along with the author’s signature lighthearted style to make discussion of qualitative and quantitative methods
easy to comprehend.
March 2019 • 488 pages
Paper (9781544371740) • £62.00
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VISUAL COMMUNICATION
Understanding Images in Media Culture
Giorgia Aiello and Katy Parry both at University of Leeds
Exploring a range of approaches to visual analysis while providing a
hands-on guide to applying methods to your own work, this theoretical
and empirical toolkit examines implications of mediated images.
October 2019 • 256 pages
Cloth (9781412962230) • £85.00
Paper (9781412962247) • £26.99

DOING VISUAL ANALYSIS
From Theory to Practice
Per Ledin Södertörn University and David Machin Örebro University
This text provides a concrete set of tools to research and analyse a wide
range of visual data, showing students how to apply the right mix of methods
to their own research projects and equipping them with the skills to break
down and analyse contemporary visual communication.
January 2018 • 216 pages
Cloth (9781473972988) • £85.00
Paper (9781473972995) • £27.99

DATA VISUALISATION
A Handbook for Data Driven Design
Second Edition
Andy Kirk Freelance data visualisation specialist and trainer
With over 200 images and extensive how-to and how-not-to examples, the
new edition of the book The Financial Times voted one of the ‘six best books
for data geeks’ has everything students and scholars need to understand
and create effective data visualisations.
June 2019 • 346 pages
Cloth (9781526468932) • £100.00
Paper (9781526468925) • £34.99
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