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Welcome...
Welcome to the 2018 MBA catalogue which showcases our most suitable texts and resources
for use on an MBA programme of study. Whether you are looking for texts on key business
topics such as leadership, strategy, marketing and organization studies, or texts to support
study skills and research, we are confident that you will find something on these pages to
meet your and your students’ needs.
Our publications are now available in eBook format for individual purchase. Key titles come
with access to online resources – extra teaching and study tools which help students to
further explore topics and check their progress. These tools typically include PowerPoint
slides, teaching notes, access to SAGE journal articles, self-test questions and podcasts.
Visit www.sagepub.com for our complete list of publications or contact your local sales
representative for further guidance and to discuss custom publishing solutions.
The SAGE Business & Management Team
@SAGEManagement
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SAGE eBooks
The majority of our books are now available
as eBooks in a wide variety of formats. For
full details, visit:
sagepub.co.uk/ebooks

Corporate Communication & PR / Corporate Social Responsiblity

CORPORATE COMMUNICATION
A Guide to Theory and Practice
Fifth Edition
Joep Cornelissen Rotterdam School of
Management, Erasmus University
Used by nearly 25,000 students in over 50 countries, the book combines
theoretical foundation with practical guidelines and insights, which
will assist managers (or soon to be managers) in their day-to-day
communication decisions.
2017 • 336 pages
Cloth (9781473953697) • £120.00
Paper (9781473953703) • £39.99

STRATEGIC CORPORATE SOCIAL
RESPONSIBILITY
Tools and Theories for Responsible Management
Debbie Haski-Leventhal Macquarie Graduate School of Management
Based on the idea that strategic CSR offers the most holistic and effective
approach to corporate social responsibility, the author presents the key
concepts, theories and philosophical approaches to CSR, along with the
practical tools needed to implement this knowledge in the real world.
March 2018 • 408 pages
Cloth (9781473998001) • £120.00
Paper (9781473998018) • £41.99

Connect with us...
Follow us for the latest info on SAGE Business & Management books
and journals as well as insightful news features

@SAGEManagement
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Entrepreneurship / Human Resource Management

UNDERSTANDING SOCIAL ENTERPRISE
Theory and Practice
Third Edition
Rory Ridley-Duff Sheffield Hallam University and Mike Bull Manchester Metropolitan University
Through discussing the theoretical and practical considerations for the field, this third edition continues
to explore the growing popularity of social enterprise and entrepreneurship.
June 2019
Cloth (9781526457721) • £120.00
Paper (9781526457738) • £39.99

EXPLORING ENTREPRENEURSHIP
Second Edition
Richard Blundel The Open University, Nigel Lockett
Lancaster University Management School and
Catherine Wang Brunel Business School
A detailed and critical analysis of the multiple types of entrepreneurship,
helping students to understand the practical skills and theoretical concepts
needed to create their very own entrepreneurial venture.
October 2017 • 480 pages
Cloth (9781473948068) • £120.00
Paper (9781473948075) • £46.99

A VERY SHORT, FAIRLY INTERESTING AND
REASONABLY CHEAP BOOK ABOUT HUMAN
RESOURCE MANAGEMENT
Irena Grugulis Leeds University Business School
A book about work, the people who do it and the way they are managed;
raising issues such as work intensification and unemployment and exploring
the realities of work, workers and the communities that are affected by HRM
policy and practice.
VERY SHORT, FAIRLY INTERESTING & CHEAP BOOKS
2016 • 144 pages
Cloth (9781446200803) • £49.99
Paper (9781446200810) • £15.99

Available as an inspection copy
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Human Resource Management

INTERNATIONAL HUMAN RESOURCE
MANAGEMENT
Fifth Edition
Edited by B. Sebastian Reiche University of Navarra, Anne-Wil Harzing
Middlesex University London and Helene Tenzer University of Tubingen
Updated to include contemporary international examples and to reflect the
latest debates and emerging issues in the field, this bestselling text, written
by leading international experts in each topic, retains its critical edge.
October 2018 • 640 pages
Cloth (9781526426963) • £120.00
Paper (9781526426970) • £42.99

GLOBAL TALENT MANAGEMENT
An Integrated Approach
Sonal Minocha and Dean Hristov both at Bournemouth University
An international and cross-industry account of global talent management, giving readers an overview
of individuals as global talent, organisations as hubs for global talent, and the relationship of global
talent with policy, society and economies.
December 2018 • 345 pages
Cloth (9781526424228) • £120.00
Paper (9781526424235) • £44.99

A VERY SHORT, FAIRLY INTERESTING AND
REASONABLY CHEAP BOOK ABOUT
EMPLOYMENT RELATIONS
Tony Dundon Alliance Manchester Business School, University of
Manchester, Niall Cullinane Queen's University Management School,
Queen's University Belfast and Adrian Wilkinson Centre for Work,
Organisation and Wellbeing, Griffith Business School, Griffith University
'An accessible introduction to the interdisciplinary field of employment relations that
also sheds light on broader social and economic dilemmas we face. The authors
are provocative - hitting the important tensions and contradictions facing working
people today - with rich anecdotes from popular media and culture that bring the
underlying academic research to life.'
— Rosemary Batt, Professor of Women and Work, ILR School, Cornell University
VERY SHORT, FAIRLY INTERESTING & CHEAP BOOKS
2017 • 168 pages
Cloth (9781446294109) • £49.99
Paper (9781446294116) • £15.99
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International Business & Cross-Cultural Management

A VERY SHORT, FAIRLY INTERESTING AND
REASONABLY CHEAP BOOK ABOUT CROSSCULTURAL MANAGEMENT
Jasmin Mahadevan Pforzheim University
A critical, power-sensitive and culturally aware perspective of cross-cultural
management that moves beyond the paradigms debate, placing greater
emphasis on the holistic nature of culture, its managerial consequences
and taking into account diversity and multiple identities.
VERY SHORT, FAIRLY INTERESTING & CHEAP BOOKS
2017 • 168 pages
Cloth (9781473948235) • £49.99
Paper (9781473948242) • £15.99

DOING BUSINESS IN EUROPE
Third Edition
Gabriele Suder Melbourne Business School, University of Melbourne
and Johan Lindeque University of Applied Sciences Northwestern
Switzerland; University of Amsterdam Business School
Fundamental theories and concepts for understanding how business is
done in Europe, linking it to the current European business environment
through a range of up-to-date case studies and examples.
September 2018 • 544 pages
Cloth (9781526420732) • £120.00
Paper (9781526420749) • £44.99

A VERY SHORT, FAIRLY INTERESTING AND
REASONABLY CHEAP BOOK ABOUT
GLOBALIZATION
Leo McCann Manchester Business School, University of Manchester
An exploration of the various intermingled aspects that make up the
processes and controversies of globalization; with discussions on the
history and rise of the concept, sceptical and critical ideas about it,
and the implications of globalization for work, business, management
and organizations.
VERY SHORT, FAIRLY INTERESTING & CHEAP BOOKS
February 2018 • 160 pages
Cloth (9781473919105) • £49.99
Paper (9781473919112) • £15.99

Available as an inspection copy
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The VSFI series
Conceived by Chris Grey and written to get you thinking, the ‘Very Short, Fairly
Interesting and Reasonably Cheap’ series offers an informal, conversational, accessible
yet sophisticated and critical overview of what you find in conventional textbooks.

View the full selection of books in the VSFI series at

sagepub.co.uk/vsfi
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International Business & Cross-Cultural Management / Leadership

A VERY SHORT, FAIRLY INTERESTING AND
REASONABLY CHEAP BOOK ABOUT
INTERNATIONAL BUSINESS
Second Edition
George Cairns QUT Business School and
Martyna Sliwa University of Essex
'This book contains a solid critique of key approaches in the field . . . It provides a
good read for scholars who are tired of the contents of leading international business
textbooks that hardly capture the real life challenges which international managers
and especially employees are dealing with in our 'brave new world' of globalized capitalism.'
— Professor Mike Geppert, Friedrich Schiller University Jena
VERY SHORT, FAIRLY INTERESTING & CHEAP BOOKS
2017 • 176 pages
Cloth (9781473981003) • £49.99
Paper (9781473981010) • £15.99

A VERY SHORT, FAIRLY INTERESTING AND
REASONABLY CHEAP BOOK ABOUT STUDYING
LEADERSHIP
Third Edition
Brad Jackson Griffith University and Ken Parry Deakin University
The new edition includes an expanded discussion of hot topics like
followership, gender, ethics, authenticity and leadership and the arts, set
against the backdrop of the global financial crisis.
VERY SHORT, FAIRLY INTERESTING & CHEAP BOOKS
May 2018 • 200 pages
Cloth (9781446273777) • £49.99
Paper (9781446273784) • £15.99

Available as an inspection copy
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Leadership

REFLEXIVE LEADERSHIP
Organising in an imperfect world
Mats Alvesson, Martin Blom and Stefan Sveningsson
all at Lund University
By promoting a reflexive approach to leadership, the book challenges
traditional, dominant and fashionable leadership perspectives and
encourages managers and their subordinates to embrace alternative ways of
organizing work with a number of new, provocative, critical and constructive
ideas that help to develop sharper and more thoughtful thinking and practice.
2016 • 248 pages
Cloth (9781412961585) • £85.00
Paper (9781412961592) • £28.99

GLOBAL LEADERSHIP PERSPECTIVES
Insights and Analysis
Simon Western Analytic-Network Coaching Ltd
and Éric-Jean Garcia Sciences Po
In this text, the editors analyse presentations of local and regional leadership
from across the globe, identifying key themes and specific issues to enable
the reader to challenge their own perceptions and take a critical approach
to leadership.
March 2018 • 328 pages
Cloth (9781473953437) • £85.00
Paper (9781473953444) • £29.99

HUBRISTIC LEADERSHIP
Eugene Sadler-Smith University of Surrey
An investigation into the societal, economic, financial and reputational costs
of hubristic leadership, with insights into the characteristics and causes
of this phenomenon, and recommended safeguards to avoid hubris from
happening in the first place.
November 2018 • 232 pages
Cloth (9781526431165) • £85.00
Paper (9781526431172) • £28.99
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Leadership / Marketing

LEADERSHIP
Contemporary Critical Perspectives
Second Edition
Edited by Brigid Carroll University of Auckland, Jackie Ford Durham University
and Scott Taylor University of Birmingham
Written from a global and critical perspective with a diverse range of cases and examples throughout,
Leadership is an inspiring read for developing leaders operating within global and multicultural
work settings.
March 2019 • 520 pages
Cloth (9781526425812) • £120.00
Paper (9781526425829) • £ 39.99

STUDYING LEADERSHIP
Traditional and Critical Approaches
Second Edition
Doris Schedlitzki and Gareth Edwards both
at University of the West of England
A comprehensive overview of the key theories, topics, research debates
and major developments in the field of leadership studies. The new edition
features a new chapter on “Researching Leadership”, helping students
with dissertations and research projects, as well as two new extended
case studies.
December 2017 • 480 pages
Cloth (9781473958609) • £120.00
Paper (9781473958616) • £39.99

MARKETING COMMUNICATIONS
Objectives, Strategy, Tactics
John R Rossiter University of Wollongong, Larry Percy Copenhagen
Business School and Lars Bergkvist Zayed University
Uniting industry experience with academic expertise, the authors combine
marketing communications and advertising with the branding perspective
to provide students with a practical planning system and a seven-step
approach, enabling them to create a consistent and comprehensive
marketing plan.
August 2018 • 584 pages
Cloth (9781526438645) • £120.00
Paper (9781526438652) • £45.99

Available as an inspection copy
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Marketing

INTERNATIONAL MARKETING
Second Edition
Daniel W. Baack University of Denver, Barbara Czarnecka South
Bank University and Donald Baack Pittsburg State University
'This text represents an important step forward in addressing the fundamentals and
future of global marketing. This feels truly legitimate as an international marketing
text, not an international business text with marketing stuff in it.'
— Brent Smith, Saint Joseph’s University
November 2018 • 664 pages
Cloth (9781506389219) • £120.00
Paper (9781506389226) • £46.99

MARKETING RESEARCH
Planning, Process, Practice
Riccardo Benzo Birbeck College, University of London,
Marwa G. Mohsen Prince Mohammad Bin Salman College
of Business and Entrepreneurship (MBSC), KAEC and
Chahid Fourali London Metropolitan University
This textbook equips students with the tools they need to conquer the
common pitfalls of designing research projects, confidently structure their
own marketing research projects, and identify the key principles and skills
required at each step of the research process.
November 2017 • 416 pages
Cloth (9781446294352) • £120.00
Paper (9781446294369) • £44.99

RETAIL MARKETING MANAGEMENT
The 5 Es of Retailing Today
Dhruv Grewal Babson College
A leading Professor of Retail Marketing presents 5 new frames through
which students and practitioners can understand and approach the
evolving environment of retailing today: Entrepreneurial mindset, Excitement,
Education, Experience and Engagement.
December 2018 • 169 pages
Cloth (9781526446848) • £85.00
Paper (9781526446855) • £29.99
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Marketing

BRAND MANAGEMENT
Co-creating Meaningful Brands
Michael Beverland University of Sussex
This text presents the basics of brand management, providing both a
theoretical and practical guide to brands, and placing emphasis on the
theory that the consumer is a co-creator in a brand's identity.
January 2018 • 416 pages
Cloth (9781473951976) • £120.00
Paper (9781473951983) • £43.99

DIGITAL MARKETING
Strategic Planning & Integration
Annmarie Hanlon University of Derby
An unbiased approach to the latest digital marketing models, offering
students and practitioners a range of tools to implement in their digital
marketing planning and strategy.
January 2019 • 425 pages
Cloth (9781526426666) • £120.00
Paper (9781526426673) • £39.99

SOCIAL MEDIA MARKETING
Third Edition
Tracy L. Tuten Professor of Marketing, East Carolina
University, Greenville and Michael R. Solomon Professor
of Marketing, Saint Joseph’s University, Philadelphia
**Winner of the TAA 2017 Textbook Excellence Award**
'Social Media Marketing deserves special kudos for its courage in tackling the new
frontier of social media marketing. This textbook challenges its readers to grapple
with the daunting task of understanding rapidly evolving social media and its users.'
— TAA Judges Panel
November 2017 • 456 pages
Cloth (9781526423863) • £120.00
Paper (9781526423870) • £47.99

Available as an inspection copy

12

Organizational Behaviour & Organization Studies

A VERY SHORT, FAIRLY INTERESTING AND
REASONABLY CHEAP BOOK ABOUT STUDYING
ORGANIZATIONS
Fourth Edition
Chris Grey Royal Holloway University London
This fourth edition explains the unfolding consequences of the global
financial and economic crisis for organizations. It features examples from
the biggest recent news events and incorporates the latest research studies
and up-to-date statistics.
VERY SHORT, FAIRLY INTERESTING & CHEAP BOOKS
2016 • 192 pages
Cloth (9781473953451) • £49.99
Paper (9781473953468) • £15.99

MANAGING AND ORGANIZATIONS
An Introduction to Theory and Practice
Fifth Edition
Stewart R Clegg University of Technology Sydney, Martin Kornberger
EMLYON Business School and Tyrone Pitsis Durham University;
The University of Technology, Sydney; The University of Leeds
A realist's guide to management, the authors capture the complex life
of organizations, providing not only an account of theories, but also an
introduction to their practice with examples from everyday life and culture,
discussing the key themes and debates along the way.
January 2019 • 648 pages
Cloth (9781526460097) • £120.00
Paper (9781526460103) • £49.99

KNOWLEDGE MANAGEMENT
Theory in Practice
Peter Massingham University of Wollongong
An overview of what knowledge management is, the theoretical basis
behind it and practical insights into how it can be implemented effectively
in a professional setting.
March 2019 • 464 pages
Cloth (9781473948198) • £120.00
Paper (9781473948204) • £42.99
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Mastering business
research methods
Conceived and edited by Bill Lee, Mark N. K. Saunders and Vadake K. Narayanan and
designed to support researchers by providing in-depth and practical guidance on using a
chosen method of data collection or analysis.

July 2018 • 128 pages
Cloth (9781526404770) • £65.00
Paper (9781526404787) • £21.99

November 2017 • 128 pages
Cloth (9781473948259) • £65.00
Paper (9781473948266) • £21.99

FIND OUT MORE

See all nine titles in the series at
sagepub.co.uk/businessresearch

Available as an inspection copy
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Research Methods

A PRACTICAL INTRODUCTION TO MIXED
METHODS FOR BUSINESS AND MANAGEMENT
Pat Bazeley Western Sydney University
An introduction to mixed methods research, explaining the types of research questions that mixed
methods are best suited to answering and guiding students through using this method successfully
in their own research-based dissertation or project.
November 2018 • 136 pages
Cloth (9781526462480) • £65.00
Paper (9781526462497) • £21.99

BUSINESS RESEARCH METHODS FOR
CHINESE STUDENTS
A Practical Guide to Your Research Project
Huiping Xian Sheffield University Management
School, University of Sheffield and Yue Meng-Lewis
Coventry Business School, Coventry University
The only book on the market designed to help Chinese students with the
specific challenges they face in understanding research methods and how to
do a research project on their business programme at a Western university.
March 2018 • 264 pages
Cloth (9781473926653) • £75.00
Paper (9781473926660) • £26.99

MANAGEMENT AND BUSINESS RESEARCH
Sixth Edition
Mark Easterby-Smith University of Lancaster, Paul R. Jackson
University of Manchester, Richard Thorpe and Lena J. Jaspersen
both at University of Leeds
'If you have time to read only one book on how to undertake academic research,
this is the one!'
— Rebecca Piekkari, Professor of International Business
and Vice Dean for Research and International Affairs
at Aalto University, School of Business, Finland
April 2018 • 464 pages
Cloth (9781526424792) • £120.00
Paper & Interactive eBook (9781526446954 ) • £39.99
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Research Methods / Strategy

UNDERSTANDING RESEARCH IN THE
DIGITAL AGE
Sarah Quinton Oxford Brookes University and
Nina Reynolds University of Wollongong
Focusing on theory and the underpinning methodologies, this guide
challenges traditional understanding of doing research, helping the reader
to make sense of the issues, challenges and opportunities of social science
research in the digital age.
February 2018 • 256 pages
Cloth (9781473978812) • £85.00
Paper (9781473978829) • £29.99

STRATEGY
Theory and Practice
Second Edition
Stewart R Clegg, Jochen Schweitzer both at University
of Technology Sydney, Andrea Whittle Newcastle University
Business School and Christos Pitelis Brunel Business School
Updated to bring the material in line with contemporary ideas and debates
around strategy, the second edition is an easy to use tool allowing students
to switch from web resources to the print text and back again, catering to
students and their diverse learning styles, and opening windows to the world
of strategy through cases that are vibrant and engaging.
2016 • 616 pages
Cloth (9781446298282) • £120.00
Paper & Interactive eBook (9781473938458) • £45.99

PRACTICING STRATEGY
Text and cases
Second Edition
Sotirios Paroutis University of Warwick, Loizos Heracleous
Warwick Business School and Duncan Angwin
Lancaster University Management School
The new edition deals with a selection of topics that have been central in
recent academic debates and includes new chapters on topics such as
CEOs, Middle Managers, Strategic Alignment and Strategic Ambidexterity.
2016 • 328 pages
Cloth (9781473912854) • £120.00
Paper (9781473912861) • £39.99

Available as an inspection copy
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